
Degree i

 

 

 

Subject
Subject
Module
Qualific
Plan 
Teachin
Level/S
ECTS c
Langua
instruct
Lecture
Contact
Tutorial
Departm
Knowle
 
 

Desc

G

 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

in Commerce:

t name 
t area 

e 
cation 

ng period 
Stage 
credits 
age of 
tion 
ers in charge
t details 
l timetable 
ments 

edge areas 

cription 

Goals 

: International 

INTER
Marke
Marke
DEGR
418 
Secon
DEGR
6 

Englis

e Sergio
sergio
As sta
Busine
Busine

Internation
cross-bord
internation
(trade flo
investment
the impact
what to wh
protect dom

 Bei
cou

 Det
dev
the

 De
with

 Bei
cer
imp

 Ana
imp
pla

 Ana
dist
com

 Re
sco

Trade

COUR

RNATIONA
eting 
eting and Co
REE IN COM

nd semester
REE 

sh 

o Castaño R
o.castano@
ated on the 
ess Organis
ess Organis

nal Trade 
der econom
nal transact
ws) or fa
t). Three th
t of trade on
hom?), and
mestic prod

ing familiar 
untries, thei
termining th
veloping ma

e modern ma
ciding the m
hin a global
ing able to d
rtain market
portance in 
alyzing the 
portance for
nning, nece
alyzing the 
tribution, an
mmunicatio
cognize and
ope 

1

RSE SYLL

AL TRADE

ommunicati
MMERCE 

r 

Riaño 
uva.es 
UVa websit
sation and M
sation. 

COURSE

deals with
ic activity. M
tions that i
actors of 
hemes are e
n income dis
d protection
duction?). 

with the dif
r scope, an

he products
arkets (both
arket). 

most approp
l market. 
determine t
t. Understan
business. 
strategic m
r the develo
essary for th
variables in

nd the impo
n in interna
d use Incote

LABUS 

on 

Code 
Type/Natu
Year 

te. 
Marketing a

h the eco
More specif
nvolve a p
production

explored: th
stribution), t
 (if trade is

fferent econ
nd the most 
s we are goi
h in their tra

priate produ

the most ap
nding the co

marketing pla
opment of in
he business
n-depth: pro
ortance of th
tional mark
erms 2010 

75015 
re Compuls

Third 

and Market 

onomics of
fically, the c

physical mo
(migration

he gains fro
the pattern 

s beneficial,

nomic group
significant d
ng to be ab
ditional mar

uct format fo

ppropriate w
oncept of m

anning proc
nternational
s’ internatio
oduct, price 
he business
ets. 
in the Intern

sory 

Research. 

f globalizat
course focu
ovement of
n, foreign 

om trade (in
of trade (wh
, why do co

pings betwe
differences

ble to sell in
rket as well

or a given m

way to acces
marketing an

cess and its
l marketing 
nal activity.
setting, 

s’ commerci

national tra

tion or 
uses on 
f goods 

direct 
ncluding 
ho sells 
ountries 

een 
. 
 
 as in 

market 

ss a 
nd its 

s 

 

al 

de 



Degree in

 

 

 

BLOCK
            

Context
justifica

Conten

BLOCK

Context
justifica

Conten

BLOCK

Context
justifica

Conten

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 

n Commerce: 

K 1. Multina
      Produc

tualisation a
ation 

ts 

K 2: The int

tualisation a
ation 

ts 

K 3. The op

tualisation a
ation 

ts 

International T

ational mar
ct developm

and 
Two 
simult
these 

• Mu
co

• De
de
an

• Gl
on
ad

ternational

and 
This b
marke
consid
the str

• Dis
ma

• Ex
• Ma

ma
• Ma
• St
• Se
• Inc

perational p

and 

Once f
the se
as the
variab
strateg

• Th
• Pr
• Pr
• Ac

Trade

THEM

rket region
ment for gl

seemingly
aneously: th
markets thr

ultinational 
operation m

eveloping m
evelopment;
nd its segme
obal marke

n products; a
daptation. 

lisation of b

block provid
eting in its 
dered, the m
rategic inter

stinguishing
arkets. Mos
xportation (i
anufacturing
anufacturing
arketing. 
rategy and 

electing the 
coterms. 

plan for inte

familiar with
et of tools th
e forces th

bles to comb
gies. 

he operation
remises of t
reparing the
ction plan. 

2

MATIC BLO

ns and deve
lobal mark

y contrad
he globaliza
rough econ

market regi
models. 
markets and
; developing
entation. 

ets and prod
adapting pr

business. A

des an intro
strategic v

most appro
rnationalisa

g and valuin
st significant
ndirect, dire
g in foreign 
g   licence a

commercia
target mark

ernationali

h the marke
hat will allow
hat make t
bine them 

nal plan for 
he operatio

e offer and c

OCKS 

eloping ma
ets.

ictory cur
ation of mar
omic integr

ions and ma

 market beh
g countries;

duct develop
roducts to c

Access to 

oduction to
vision, carry
priate way 
tion plan is 

ng the differ
t variables.
ect and pigg
markets (m

and own pro

al planning:
ket: 

isation

t environme
w them to es
them up. D
properly an

internationa
onal plan for
commercial 

arkets.  

rrents are
kets and the
ation proce

arket group

haviour; eco
changes in

pment; the i
ulture; choo

foreign ma

 the conce
ying out m
to access 
set up. 

rent ways to

gyback). 
manufacturin
oduction ce

ent, student
stablish term
Developing 

nd to develo

alisation. 
r internation
communica

e taking 
e regionaliz

esses. 

ps; multinati

onomic 
n market be

nfluence of
osing produ

arkets 

ept of intern
market rese

is determin

o access for

ng contract
entre). 

ts are introd
ms of trade 
 the funda
op the appr

nalisation. 
ation. 

place 
zation of 

onal 

haviour 

f culture 
ucts for 

national 
earch is 
ned and 

reign 

, 

uced to 
as well 

amental 
ropriate 



Degree in

 

 

 
 
 
 
 

 
 
 
 
 

Lecture
Discuss
Assess
Present
Prepara
Prepara
Group w
Indepen
(outside

 
 
 
 
 
 
 
 
 
 
 

 
 
 

 
 
 
 
 
 
 
 
 

 
Your fin
is based
 

C
partic

3

Individ
 3

 

We

Week

Weeks

Weeks

n Commerce: 

 T
es (in class)
sions (in cla
ment (in cla
tations (in c
ation for ass
ation of artic
work on pra
ndent final c
e class) 

nal grade in 
d on: 

Class 
cipation 
30% 

 

ual Exam. 
30% 

eek 

ks 1-2 
BLO
Pro

s 3-13 
BLO
mar

s 14-15 BLO

International T

M

Teaching M
  

ass)  
ass) 
class) 
sessment (o
cles, reports
actical conte
course proje

the course 

 
Everyone
participan
classes. I
before the
 
Your part
contributio
frequency
range from
 
0: You do
1: You are
2: You are
3: You are
point to m
4: You pa
in-class d
 

 

 
This assig
subject. T
during cla
 

OCK 1. Mul
oduct develo
OCK 2: The
rkets  
OCK 3. The

Trade

ETHODOLO

Methodolog

outside clas
s, essays, e
ents (outsid
ect on theor

GRAD

will be base

e is expecte
nt in-class d
f you are un
e class.  

icipation gra
on to the le
y of your co
m 0 to 4.  

o not do any
e present, o
e participati
e greatly inv

make.  
articipate wit
discussion a

gnment will 
The question
ass. 

 

COUR

tinational m
opment for g
e internation

e operationa

3

OGY AND 

gy 

ss) 
etc. (outside
e class)  
retical conte

T

DING CRIT

ed on both i

d to be prep
discussion. Y
nable to pa

ade will refl
arning envi

ontributions 

y of the follo
on time, awa
ing and are
volved in pa

th really hig
and sharpen

consist of a
ns will be a

RSE SCHE

Top
market regio
global mark

nalisation of

al plan for in

WEIGHTIN

  3
  2
  

  
  1

e class)   1
  3

ents 
  3

TOTAL 15

TERIA 

ndividual an

pared for ea
You are req
rticipate in a

ect my asse
ronment. T
but also the

owing:  
ake and not

e part of the 
articipation,

gh-quality po
ning the in-c

answering a
ssigned and

EDULE 
ic 

ons and dev
kets. 
f business. A

nternational

NG 

Time 
30 hours  
24 hours  
 3 hours 
 3 hours 

14 hours 
16 hours  
30 hours  

30 hours  

50 hours  

nd group wo

ach class an
quired to att
a class, ple

essment of 
his includes
eir quality. T

t bothering o
discussion
 having mo

oints, helpin
class debate

a set of que
d will have t

veloping ma

Access to fo

isation 

Dedication

ork. The eva

nd to be an
tend each o
ase let me 

f your total 
s not only th
The grades 

others in the
.  

ore than one

ng advance
e.  

estions abou
to be answ

arkets. 

foreign 

n 

aluation 

n active 
of the 
know 

he 
will 

e class. 

e good 

e the 

ut the 
ered 

ECTS

1 

4 

1 



Degree in

 

 

Ar
prese

(Te
2

Final
pr

(indi
prese

2

At

Techn
Cl

Policy 
Ethics

Text

 

 
 
 
 
 
 

n Commerce: 

rticle  
entation 
eams) 
20% 

l course 
roject 
ividual) 
entation  
20% 

ttendance 

nology in th
lassroom 

on Academ
 and Hone

 

t / Materials

International T

 
Each of th
Your learn
and to pro
You will b
(1) How w
(2) if you 
enjoyable
(3) The de
The purpo
use the co
internatio
 

 Its
 Th

int
ind
pr
  

Lectu
ensu
Stude
the m
durin
world

he 
Pleas
CELL
tweet
cours

mic 
sty 

The 
acad
a 0/1
dean
perso
copyi
again
mech

s 

 

 

 

 

 

Trade

he teams is
ning team w
ovide a criti
be evaluated
well you sum
do this on a

e to listen to
epth and so
ose of this a
ourse mate
nalisation. T

s depth and
he appropria
ternationalis
deed is alig
roposed sta

ures form a
re that they
ents should
material prio
g class and

d economy t
se turn-off 
LPHONES s
ting, surfing
se for the da
University o
emic offenc

10 for the q
. Your resp

onal honesty
ing your wo
nst electron
hanisms. 

UK TRA
www.exp
The Ca
STEP-BY
U.S. DE
TRADE A
(2015). A
SWITZE
Intercultu

COUR

4

s assigned t
will be asked
cal analysis
d according
mmarize the
a way that is
o and  
oundness o
assignment

erial in the d
The project

 thoroughne
ateness of t
sation (in ot
ned with th

ages and pra

a core com
y are availa
d pay close 
or to class.
d are encou
throughout 
your cell 

should be u
g, or anythi
ay if you are
of Valladol

ce. Anyone 
quiz/exam/a
ponsibility, 
ty, includes 
ork. A stud
nic source 

ADE & INV
portingisgre
anadian T
Y-STEP Gu
PARTMEN
ADMINISTR
A Basic Gui
RLAND 
ural values

RSES POLI

o an article
d to present
s of them in
g to the follo
e most impo
s easy for t

f your own 
t is to provid
esign of a b
 will be eva

ess 
the propose
ther words, 
e profile of t
actices are 

mponent of
ble to atten
attention to
 They are 
raged to re
the semest
phone prio

used during
ing else. Yo
e using you
id (UVa) re
caught chea
assignment
besides ma
taking prec

dent’s asse
material u

VESTMENT
at.gov.uk 

Trade Com
uide TO EXP
T OF COM
RATION | U
de to Expor
GLOBAL 

ICIES 

. 
t the key fin
 15 minutes

owing criteri
ortant findin
he audience

critical anal
de you with 
business pla
luated by: 

ed plan for t
whether th

the compan
consistent w

f this cours
d lectures d

o the class s
welcome to
ad about cu
ter. 
or to the s
 class; that
ou will be a
r phone. 

egards chea
ating will au
, and will b
aintaining a
autions to p

essed work 
using comp

(2015). E

mmissioner 
PORTING 

MMERCE | 
U.S. COMM
rting 

ENTER

ndings in the
s. 
ia:  

ngs of the ar
e to follow a

lysis of the 
an opportu
an for the 

the 
he proposed
ny and whet
with each o

se. Student
during these
schedule a
o share new
urrent event

start of cla
t means no 
asked to le

ating as a 
utomatically 
be reported
a high stan
prevent othe

may be re
puterised de

Exporting is

Service 

INTERNAT
ERCIAL SE

RPRISE 

e article 

rticle,  
and 

article. 
nity to 

d plan 
ther the 

other). 

ts must 
e times. 
nd read 
w ideas 
ts in the 

ass. NO 
texting, 
ave the 

serious 
receive 

d to the 
ndard of 
ers from 
eviewed 
etection 

s Great. 

(2011). 

TIONAL 
ERVICE 

(2015). 


